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(Sivingto charity isacommon practice
for Michigan residents.

The Council of Michigan Foundations (CMF) and the Michigan Nonprofit Association (MNA) are pleased to present key
findingsfromthefirst-ever survey on individual giving and volunteering by Michigan residents. 1,457 Michigan
residentswere surveyed inlate 1999 as part of the State of the State Survey conducted by the Officefor Survey
Research of thelnstitutefor Public Policy and Socid Research at Michigan State University. Thefull reportisavailableonline

from CMF and MNA.

Giving

4 More than 80 percent of Michigan’s residents
contributed to charity in 1999, although only
35.5 percent had been asked to make a
donation.

4 Men (82.7 percent) and
women (80.2 percent)
participated equally in
giving.

4 The median annual
donation ranged from
$50 to Environment and
Youth Development
organizations, to $100 for Health, Education,
Artsand Culture, Private/ Community Founda-
tionsand International, to $500 for Religious
organizations.

Comparison of the median amount given to different groups
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& Two-thirds of Michigan residents (66.9 per-
cent) saw no change in giving over the previ-
ous year, while 7.6 percent gave less and 25.5
percent gave more.

4 Givingismost prevalent for age groups: 50-59
(90.6 percent); 40-49 (88.2 percent); and 30-39
(83.8 percent).

4 Thenumber giving to charity increases with
income, from two-thirds of those earning less
than $29,999 to 98.7 percent of those earning
more than $80,000.

¢ Giving was noted by 84.7 percent of White
respondents and by 65.2 percent of Black
respondents. Black residents (25.7 percent)
were less likely to be asked to contribute than
White residents (38.9 percent).

¢ The number who give to charity tendsto
increase with education levels, from Less than
High School (64.1 percent); to High School
Graduate (74.8 percent); Some College (84.8
percent); College Graduate (88.8 percent); and
Post-Graduate (87.5 percent).



Giving

@ Thereislittlevariationin Percent of giving by AGE
charitablegiving by 18-24 25-29 30-39 40-49 50-59 60-64 65+
political affiliation:

Republicans (86.7 Giveto poor 672 | 610| 766 | 710 613 | 60.6 630

percent), Independents ~ Helpfamily members \ 43.1 \ 35.2\ 34.8 \ 36.4 \ 50.6 ‘60.0 \54.9
(84.5 percent) and

Democrats (80.8

percent).

¢ Residentsin the 30-39 year age group
provided more support for the poor, while
residents 60-64 years in age are the dominant
agegroup in helping family members.

Have you or members of your family or household contributed money
and/or property to a charity or nonprofit organization in the past 12
months?

Don’t know
1.3%

Average Donation

If you didn’t contribute in the past 12 months were you asked to contribute?

Education
Health

Human Services 355
Don't know Religious 1,222
.3%

¢ 64.2 percent of those who have not given
money or other property to charity in the
past 12 months reported they have never
been asked.
Percentage who donated by type of organization/group
® Over two-thirds of those surveyed (67.7
percent) gave to the poor, while 42.9
percent gave to family members.
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4 Michigan residents were asked in the
survey about the types of groups that
they supported. Most often cited were
religious organizations, with 70.4 percent
of those surveyed givingtoreligion. In

order, support also went to Human
Services (47.1 percent); Health (41.7 2
5
N

percent
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percent); Education (35 percent); Youth 10
Development (30 percent); Private/
Community Foundations (18.4 percent);
Environment (18 percent); Arts and P
Culture (16.4 percent); and International/ < S
Foreign nonprofit organizations (11.2 @
percent).
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Giving

Confidence and trust in giving

Percent of respondents who agree with opinion statements about charitable organizations

The survey aso asked
about confidence and
trust levelsfor the
nonprofit sector. Among
key findingsare:

4 Michiganresidents
feel charitiesplay a
major rolein their
communities; 90.5
percent agreed
somewhat or
strongly that
charities made their
communities better
placesto live.

& Interms of use of
donated funds, 80.5
percent of respon-
dents agreed
somewhat or

strongly that their Donaﬂons U

donations were
used honestly and
ethicaly.

Pie-chart comparison of
who will contribute more,
less or about the same this Don’t know

year as last year 1.7%

About the

OETE strongly
agree agree

0 25 50 75 100
percentage

Donors (94.4 percent) felt that their funds were put to
good use.

When asked about the need for charitabl e organizations,
80.5 percent agreed somewhat or strongly that the need
now is greater than five years ago.

Charitable organizations are seen as being more effective
now than in the past (70.4 percent agreed somewhat or
strongly that organizations are more effective).

Charitable organizations are seen as making a difference
in dealing with major problems (68.5 percent saw charities
as making a difference).

25 percent of respondentsfeel they will give more this
year than last year.



Volunteer Ing isundertaken by many
M | Ch| gan reSi dentSas away to servetheir

communities and to assist in the delivery of important services.

Statewide, 46.7 percent of Michigan adults have volunteered during the past 12 months, with the amount
of timeprovided per month ranging fromahigh of 11.91 hours per month for community foundationsto alow 5.4 hours
for political groups. Overall, 54.6 percent said they were volunteering more, 21.0 percent said less, and 23.8
said they were volunteering about the same amount of timeasinthe past.

Who VO|unteerS7 Profile of Michigan Volunteers
(Gender, Race, and Age)
In 1999, 46.7 percent of Michigan adults GENDER
volunteered for at |east one organization. Female
Thelevel of volunteering varies by individu- Male =
alsand organizations, for example:
Race
Other
. Black
¢ Women are more likely to volunteer .
than men with 57.6 percent of all White
volunteers being female compared to
42.4 percent male. AcE
>65
¢ Michigan residents between the ages of 60-64
30-39 (24.4 percent) and 40-49 (23.7 50-59
percent) were the most likely to volun- 40-49
teer. Individuals between 25-29 (6.5
percent) and 60-64 (6.0 percent) were 30-39
least likely to volunteer. 2529
18-24
¢ Theracial profile of volunteersmirrors 0 10 20 30 40 50 60 70 80 90 100
that of Michigan overall. percentage of volunteers

¢ Having children (or not having children) does not
influencelevelsof volunteering, although having
children affects which organizations parentswill
volunteer to assist.



Profile of Michigan Volunteers
(Education, Incomeand Religion)

EbucaTion
< High schoal
High school graduate
Some college
College graduate
Post graduate

INCOME
$0- 29,999
$30,000 - 49,999
$50,000 - 79,999
> $80,000

RELIGION
Protestant
Catholic
Other
None
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percentage of volunteers

Volunteering by Organization

Environment

Politica

Cultura

Community/Private Foundation
Hedlth

Human Service

Youth Devel opment

Education

Religious

¢ Thosewithfull-timejobsor involvement (full-time
students are included in this group) were much more
likely to volunteer than those with part-timeinvolve-
ment (59.9 percent and 14.5 percent respectively).

¢ Members of households with higher incomes are
morelikely to volunteer. Individualswith ahouse-
hold income of $50,000 and above accounted for
59.2 percent of all volunteers.

& Thetypica volunteer in Michigan isfemale, Cauca-
sian (white), 30-49 years-old, married, Protestant,
middle-class (income $50,000-79,999), has some
college education, and isemployed full time.

Where to volunteer?

There are many organizations and groups that appreci-
ate volunteers. Different organizations have different
opportunitiesfor volunteering, and many people
volunteer for more than one organization.

¢ Of those who volunteer, more volunteered for
religious organizations (51.7 percent) than for any
other type of organization. Among examples given
were working directly with a church or synagogue
in a capacity such as adeacon or religious educa
tioninstructor.

€ The second most popular organi zations among
volunteers are educational, such as public or
private schools, daycare centers and preschools.
48.5 percent of Michigan volunteers
donated their time to education over the
past year.

4 Volunteering opportunitieswere next
noted for youth devel opment (28.9
percent of volunteers); human services
(27.7 percent); and health organizations
(22.9 percent).

4 Lower levelsof volunteering occur for
community and private foundations
(14.9 percent); cultural organizations
(8.5 percent); political organizations
(8.2 percent); and environmental
organizations (7.4 percent).
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Who doesn’t volunteer?

The survey also provides val uable information about
those who did not volunteer in the past year.

¢ Non volunteers are

«gdlightly morelikely to be men than women
(50.1 and 49.9 percent),

emore likely to be younger (34.6 percent are
under the age of 29),

esingle (26.3 percent),

low income (30.1 percent have incomes less
than $29,999), and

*have a high school education or less
(45.0 percent).

Additiona findingsinclude:

@ Themajority of those who did not volunteer in the
past year (81.3 percent) reported that they had not
been asked to volunteer. Overall, half of those (55.5
percent) said that they had been volunteersin the
past.

® Almost three-fourths of all women who were not
asked to volunteer in the past year were volunteers
at some pointintheir lives.

@ Over 90 percent of homemakers/retirees who did
not volunteer in the past year did soin prior years.

How do volunteers learn
about opportunities?

How do volunteers and organizations find each other?

4 When asked about where they learned about
volunteering opportunities,

+28.1 percent indicated they got involved
through their church or another religious
organization,

+21.5 percent becameinvolved through family
members or friends already involved inthe
organization,

+16.8 percent reported that they were asked to
becomeinvolved,

+11.8 percent found out about opportunities
through work or school (9.7 percent),

*A small percentage of people said that they
responded to an ad on thetelevision, radio, or
in the newspaper, and

L ess than five percent said that they sought
the activity on their own.

Where do volunteerslearn
about opportunities?

Churchor S
religious

organization

Sought activity

on their own

Interested in volunteering?

VOLUNTEER CENTERS OF

MICHIG®N

Volunteer Centersmobilize peopleand resourcesto deliver cregtive solutionsto

community problemsby connecting interested volunteerswith agenciesand
sarvicesinneed of help. If youwould likemoreinformation onvolunteeringin your community, contact your loca
Volunteer Center or visit our Web sitewww.vem.mna.msu.edu or call 1-800-VOLUNTEER.



Council of Michigan Foundations
PO.Box 599
Grand Haven, M| 49417
616/842-7080+ Fax: 616/842-1760 « www.cmif.org

The Council of Michigan Foundations (CMF) is an association of
foundations and corporations which make grants for charitable
purposes. Asamembership organization, our mission isto enhance,
to improve, and to increase philanthropy in Michigan.

(MRN#A|
Michigan Nonpr ofit Association
29Kedlogg Center

East Lansing, M1 48824-1022
517/353-5038 « Fax: 517/355-3302 « www.mna.msu.edu

The Michigan Nonprofit Association (MNA) promotes the awareness
and effectiveness of the nonprofit sector and advances the cause of
volunteerism and philanthropy in the state of Michigan.
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This publication is part of the ConnectMichigan Initiative.
ConnectMichigan is supported by the Council of Michigan Foundations,
Department of Consumer Industry Services, the Lovelight Foundation, Michigan
Community Service Commission, Michigan Nonprofit Association,
United Way of Michigan and Volunteer Centers of Michigan.

The full report of Michigan: Giving & Volunteering is available on both the CMF and MNA Web sites.



